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Bayer Aspirin

Agency: Energy BBDO-BBDO New York 
Publication: U.S. News & World Report, 7-21-08 
Category: Medicines and Proprietary Remedies 
Engagement Score: 106 
Category Average: 65 

Of all the creative tools at the disposal of creators of print
advertisements, color is undoubtedly one of the most effective. With
sunny canary yellow as its predominant shade, along with the
presence of the bright red packaging which contains the product, the
Bayer creative has little chance of escaping readers' notice, as its high
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engagement score goes to show. MRI Starch results indicate that ads
that make good use of palette of strong primary colors frequently
perform well in securing initial reader attention. Even more
importantly, the ad also manages to impart valuable benefits-related
product information in its text -- thus enticing the reader and
increasing overall interest. In the case of the Bayer ad, a riveting
color scheme, along with copy that clearly communicates product
benefits, joined forces to fully engage a large segment of readers.
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